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STUDY OVERVIEVU: CANIADA MIRRKET hud CANADA

The Global Traveller Research Program is an annual survey commissioned by Destination Canada and conducted by YouGov Canada. The study fielded online in English
and French, with sample being sourced from a nationally established panel.

Total Canadian Residents : The Canada study is conducted among the general population (excluding residents of the Northern Territories). Respondents are split into two
groups based on their travel behaviour:

A Domestic Out -of-Province Travellers: Canadian residents aged 18 years and older, who have taken a pleasure trip in Canada beyond their own province where

they had stayed at least 2 nights with a minimum of 1 night in paid accommodation in the past 3 years, or plan to take such a trip in the next year. These
respondents evaluated destinations outside of their province.

A In-Province: Canadian residents aged 18 years and older, who evaluated destinations within their province of residence.

Sample distribution: National (excl. Territories)
Timing of Fieldwork
November 26 ™ i December 24 ", 2025 Domestic Out -of-Province Travellers : 4575
In-Province Travellers: 4616
Total sample size: 9191
A In 2023, Destination Canada switched research providers to YouG

proprietary panel.
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KEY INSIGHTS e CANADA

The next 2 -year immediate potential for out -of-province travel in Canada is 19.5M Canadians. The current
geopolitical climate has also aided in the popularity of travel within Canada, with 46% interested in
travelling within Canada as a result.

Out-of-province and in -province travellers are more likely to consider travelling during the summer
months followed by the fall, with BC and Alberta accounting for the highest number of out -of-province
visitors.

Canadians are most likely to base an entire vacation around oceanside beaches and natural attractions,
while also being interested in nature walks, local markets, and local cuisine.

Over one half of Canadians are interested in participating in Indigenous experiences, stating that
accessibility, authenticity of the experience, as well as safety and comfort of the destination would
increase their interest in Indigenous cultural experiences.

While the use of Al has increased for Canadians of all ages compared to 2024, use of a travel agent has
increased among out -of-province travellers for booking flights and for booking accommodations

i+l
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POTENTIAL OUT-OF-PROVINCE MARKET SIZE

Next Year Immediate Potential for Canada:
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o BC leads out -of-province travel
NWT NU potential, followed by Alberta,
Nova Scotia, PEI, and Québec,
with year -over -year growth in
Québec, Ontario, New Brunswick,
Manitoba, and Saskatchewan.
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AN 1 C = significantly higher/lower result (2025 vs. 2024) & SIS anan)!sland December 2025
. . New Brunswick
Base: Domestic out-of-province travellers (n=4575)
6 C2a_OP. You may have already mentioned this before, but would you consider visiting each of the following destinations in the next year?
Pleaseusea5poi nt scale where 1 means 61 am definitely not consideringd a
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Out-of-province
travellers show
the strongest
iInterest in BC,
Ontario, Alberta,

and Québec, with
consideration for
Ontario and
Québec
Increasing year
OVer year.
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UNAIDED AND AIDED CONSIDERATION (NEXT YEAR) - PROVINCES &

TERRITORIES

Unaided Consideration

British Columbia
Ontario

Alberta

Québec

Nova Scotia

New Brunswick
Prince Edward Island
Newfoundland and Labrador
Manitoba
Saskatchewan
Yukon

Northwest Territories

Nunavut

20%
17%¢
16%
16%¢
9%
4%
4% ¢
3%
3%
2%
1%
1%
1%

Base: Domestic out-of-province travellers (n=4575)

B1_OP. You mentioned that you are likely to take a vacation trip of 2
or more nights outside of your own province, but within Canada in the
next year. Which destinations are you seriously considering for your
trips in the next year? (Please list up to 3 destinations.)

* DESTINATION

CANADA

Aided Consideration

% 4 or 5 out of 5 (I am seriously considering)

British Columbia (n=3807)
Ontario (n=3501)

Québec (n=3800)

Alberta (n=3820)

Nova Scotia (n=4372)

Prince Edward Island (n=4491)

Newfoundland and Labrador
(n=4373)

New Brunswick (n=4370)
Manitoba (n=4323)
Saskatchewan (n=4318)
Yukon (n=4575)

Northwest Territories (n=4575)
Nunavut (n=4575)

Base: Domestic out-of-province travellers

51%
49% ¢
46%¢
42%
40%
37%
32%
31%¢
20%¢
20% ¢
20%
17%

17%

C2a_OP. You may have already mentioned this before, but would you consider
visiting each of the following destinations in the next year? Please use a 5-point

scale where 1 means 0l

consideringbo.

am definitely not consideri

i+l

N/ C = significantly higher/lower result (2025 vs. 2024)
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UNAIDED AND AIDED CONSIDERATION (NEXT YEAR) - .
TOP 10 CITIES/REGIONS

Unaided Consideration Aided Consideration 4 { R S

Vancouver iIs the most
Vancouver 10% Vancouver 48% popular destination being
considered among out -of-

% 4 or 5 out of 5 (I am seriously considering)

Québec 10% ¢ Montréal 44% .
province travellers.
Toronto 7% Toronto 44% A
Montréal, Toronto, and
Montréal 7% Victoria 42% ¢ Victoria are also top cities
| riousl nsidered for
Calgary 4% Banff & Lake Louise 41% SErious y cons de ed_ ora
future travel destination on
Banff & Lake Louise 4%¢ Québec City 41%¢ an aided baSiS
Ottawa = 3% Alberta Rockies 38% - g [
Halifax 3% Niagara Falls 38%
Niagara Region 2% Calgary 37%
Edmonton 2% Halifax 37%
Base: Domestic out-of-province travellers (n=4575) Base: Domestic out-of-province travellers, Evaluated [DESTINATION] Canada GTRP i
B1_OP. You mentioned that you are likely to take a vacation trip of 2 or more C2b_OP. You may have already mentioned this before, but would you December 2025
nights outside of your own province, but within Canada in the next year. consider visiting each of the following destinations in the next year? Please
Which destinations are you seriously considering for your trips in the next usea5-point scale where 1 means 61 am
9 year? (Please list up to 3 destinations.) means Ol am seriously consideringbo.

N/ C = significantly higher/lower result (2025 vs. 2024)




LIKELIHOOD TO TAKE A DOMESTIC OUT-OF-PROVINICE TRIP (NEXT YEAR) e e

4+ Nights Long Trip

1-3 Night Short Trip

Nearly six in ten

% Top 2 box % Top 2 box .
— o are planning an
out -of-province
trip in the next
Definitely NET: Definitely/ year, with growth
Very Likely for . in longer trips (4+

any number of

nights) year over

Very likely .
nights
year.
®m Somewhat likely
m Not interested 2304
Total Out-of-Province Total Out-of-Province

N/ C = significantly higher/lower result (2025 vs. 2024)

10 Note: f@ANot interestedo is comprised of those saying not very

Base: Domestic out—of—_Erovince travellers (n=4575) ) ) ) o )
E1. Realistically, how likely are you to take a vacation trip outside of your own province, but within Canada in the next year ? (Select one)

l'i kely or not at all 1ikely




TIME OF YEAR INTERESTED IN TAKING A
DOMESTIC TRIP (NEXT 2 YEARS)

British Columbia (n=615) 28% ¢ 42% 60% 39%

Kootenay Rockies (n=133) 18% 20% D 67% 38%

Vancouver (n=236) 20% 37% 52% 41% Summer remains the peak season
Victoria (n=180) 27% 37% 60% 41% for out -of-province travel in the
Whistler (n=88) 38% 32% 40% 33% West, with growing seasonal
Thompson Okanagan (n=136) 16% 30% 61% 38% interest in BC during the Winter’
Alberta (n=480) 22% 30% 59% 37% Banff & Lake Louise in the fall, and
Alberta Rockies (n=153) 21% 36% 65% 37% Jasper in the summer year over
Calgary (n=159) 15% 39% 59% 36%

Edmonton (n=149) 14% 37% 59% 32%

Banff & Lake Louise (n=163) 19% 37% 65% 44% ¢

Jasper (n=136) 16% 31% 68% ¢ 36%

Saskatchewan (n=170) 22% 34% 58% 29%

Regina (n=63) 24% 29% 66% 32%

Saskatoon (n=74) 25% 43% 56% 38%

(W C = significantly higher/lower result (2025 vs. 2024)

Note: all respondents evaluated 2 destinations they are considering (rated 4 or 5 out of 5) from the competitive set.
11 Base: Domestic out-of-province travellers, Considering [DESTINATON] o
E2_OP. What time of year would you consider taking a vacation trip to these destinations in the next year? (Select all that apply)




TIME OF YEAR INTERESTED IN TAKING A

DOMESTIC TRIP (NEXT 2 YEARS) (CONTINUED) -

Manitoba (n=171) 23% 36% 53% 38% .
Winnipeg (n=92) 32% 38% 63% 43% Summer months are also most

hurchill (n= - -
churehil (n=50) 32% 38% 38% 3% popular for out -of-province trips to
Ontario (n=538) 15% 31% 62% 36% New Brunswick, Ontario, Québec

b} b} b}

Ott =149 21% 32% 55% 33% . .

awa (n " (’ | ; ° ¢ ‘ and Manitoba, with Moncton,
Niagara Falls (n=162 14% 24% 60% 33% M . .

uskoka, and Fredericton bein
Toronto (n=214) 17% 34% 56% 32% ’ 9
the most popular summer
Muskoka (n=57) 13% 28% 65% 36% - .
_ destinations.

Northern Ontario (n=56) 22% 27% 62% 25%
Québec (n=424) 24% 41% 60% 40%
Montréal (n=222) 22% 38% 58% 46%
Québec City (n=157) 33% 34% 50% 42%
Mont Tremblant (n=67) 40% 24% 43% 27%
New Brunswick (n=277) 18% 23% 65% 30%
Fredericton (n=80) 18% 37% 64% 45%
Saint John (n=84) 11% 30% 59% 39%
Moncton (n=102) 21% 27% 69% 35%

N/ C = significantly higher/lower result (2025 vs. 2024)

12 Note: all respondents evaluated 2 destinations they are considering (rated 4 or 5 out of 5) from the competitive set.
Base: Domestic out-of-province travellers, Considering [DESTINATON]
E2_OP. What time of year would you consider taking a vacation trip to these destinations in the next year? (Select all that apply)




TIME OF YEAR INTERESTED IN TAKING A
DOMESTIC TRIP (NEXT 2 YEARS) (CONTINUED)

Nova Scotia (n=372) 12% 30% 66% 36%

Halifax (n=183) 14% 31% 66% 43%

Cape Breton (n=131) 7% 20% 64% 40% - - ~ "

Prince Edward Island (n=350) 13% 33% ¢ 67% 38% Among the Atlantic prOVinces and
Charlottetown (n=149) 11% 29% 66% 44%:¢ In the Territories, out -of-province
Newfoundland & Labrador (n=284) 13% 26% 67% 38% tripS are most pOpUIar during the
St . J(040p s 10% 24% 67% 38% summer months. Interest in

Yukon (n=127) 26% 33% 5206 41% travelling to PEI during the spring,
Whitehorse (n=71) 17% 29% 70% 34% and Charlottetown or Inuvik during
Dawson City (n=55) 25% 32% 58% 29% the fall have increased compared
Northwest Territories (n=105) 31% 29% 62% 34% to last year.

Yellowknife (n=54) 33% 30% 70% 40% ——

Inuvik (n=46*) 29% 39% 50% 5696 ¢ '

Nunavut (n=94) 36% 32% 47% 27%

Igaluit (n=40%) 25% 31% 71% 31%

N/ C = significantly higher/lower result (2025 vs. 2024)

Note: all respondents evaluated 2 destinations they are considering (rated 4 or 5 out of 5) from the competitive set.
Base: Domestic out-of-province travellers, Considering [DESTINATON]

13 E2_OP. What time of year would you consider taking a vacation trip to these destinations in the next year? (Select all that apply)
*Small base size, interpret with caution (n<50)




NET ACTIVE PLANINING - BY CITY/REGION

el
\ ontréal
Yellowknife \ “ I\?Iz(ra}?:'(r:ecr;rlltglant Newfoundland & Labrador
Inuvik \ “ St. Johnos
\‘ \\ ]
\ \ ] ,
¢ Whitehorse \ \ . : ) Prince Edward Island
Dawson City 3, ! ‘e | ] Charlottetown
! ’
\ \ ! ] I
b ! [ Out-of-province
- : ]
British Columbia : i travellers are
Vancouver S | ’ 1 1
Victoria : $ actively planning a
Whistler oy ; 2 trip to Alberta or
Thompson Okanagan z .
Kootenay Rockies. . . S Newsunswick | Québec, and active
L . / Moncton -
s » ! 6 _.-- Saint John _plannlng has
/ o="" Fredericton increased for
V4 [] Q 0
Calgary /s ! “ ‘\ Alberta and N|ag ara
Banff & Lake Louise /’ ' \ \ Fal IS com ared to
Alberta Rockies /. N, \ | P
Edmonton ’ inni
/ dnniped COnario getyean
Jasper y Churchill o
Otiawa
Reaqina ) Toronto Cape Breton
Sasgkatoon ¢ Niagara Falls X A
Northern Ontario (lljaerlag%(ngzRgzg .
A 1 C = significantly higher/lower result (2025 vs. 2024) Muskoka

14 Note: NET Active Planning = respondents who are gathering information, planning a visit, making arrangements, or already booked.
Base: Domestic out-of-province travellers E)n:varies)

C1_CA. Which of the following best describes your current situation when thinking about each of the following destinations for a vacation trip? (Select one for each) ¢ -




~‘"" CANADIAN TOURISM DATA * DESTINATION
PSSR 2 coiiective hu CANADA

NET PROIVIOTER SCORE (NIPS)

YT
NWT NU NL i
Newfoundland and Labrador, BC
and Yukon Territories receive the
e highest NPS scores among out -of-
AB I QC PE| province travellers.
ON NS : .
NB '
Net Promoter Score (NPS): This measure has an 11pt scale (0-10). The score is calculated by subtracting Detractors (0-6 rating) from Cedar Dunes Provincial Park
15 Elgc;gc:tee;;cggat?lt?%r\]/g)lhated up to 5 destinations among the ones they visited & Prince Edward Island Canada GTRP i December 2025

Base: Domestic out-of-province travellers, Visited [DESTINATON] o ) )
C8_OP. How likely are you to recommend each of the following vacation destinations to a friend, family member or colleague?
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UNAIDED CONISIDERATION (NEXT YEAR) - CITIES/REGIONS

British Columbia
Total (n=766)

Thompson Okanagan _ 15%
Vancouver Island other
0
than Victoria - 12%
Victoria - 11%
Metro Vancouver - 9%
Vancouver Coast & -
0,
Mountains 9%
Kootenay Rockies - 5%
Northern BC . 3%

Manitoba

Total (n=254)

Winnipeg
Brandon
Churchill

Gimli
Heclalsland

Lake County

Riding Mountain National
Park

Whiteshell Provincial Park

Saskatchewan
Total (n=258)

Total (n=754)
Banff & Lake Louise _ 24%
Jasper _ 16%
Alberta Rockies _ 15%
Calgary - 10% D
Edmonton - 10%
Drumheller - 5%
Lethbridge I 2%

Red Deer I 2%

Saskatoon _ 16%
Moose Jaw - 14%
Regina - 13%
Waskesiu Lake - 6%
Cypress Hills . 3%

Prince Albert National Park . 3%

South-eastern I
0,
Saskatchewan 2%

Ontario

Total (n=1090)

B 0%
B s
B 5%
B 5%

B 3%

B 3%

B 3%

B 3%

Niagara region - 11%
Ottawa - 9%
Toronto - 9%
Muskoka - 5%

Northern Ontario - 5%
South Eastern Ontario . 3%

South Western Ontario . 3%

Base: Canadian residents evaluating in-province destinations o ] ) o ] o
17  B1_IP. If you are planning to take a vacation trip of 1 or more nights within [PROVINCE] in the next year, which destinations are you seriously considering?

(Please list up to 3 destinations)

N/ C = significantly higher/lower result (2025 vs. 2024)

Total In-Province

Banff & Lake Louise,
followed by Jasper, and
Saskatoon are the top
destinations being
seriously considered on an
unaided basis by in -
province travellers.

=

~

. CanadaGTRPi
December 2025




UNAIDED CONISIDERATION (NEXT YEAR) - CITIES/REGIONS

(CONT'D)
e
Total (n=778)

Quevee [N 18%
Gaspsie _ 149% ¢
Montreal - 7%
Charlevoix - 5%
Laurentides . 4%
Cte-Nord region Québec . 3%
estie ] 3%
South-central Québec . 3%

Greater Summerside area - 13%
Cavendish - 12%
Greater Charlottetown area . 11%

Base: Canadian residents evaluating in-province destinations

18

(Please list up to 3 destinations)

New Brunswick
Total (n=208)

Moncton area _ 21%
Fredericton area - 10%
Bay of Fundy area - 9%
Saint John area - 7%

Edmundston area - 5%

Acadian Peninsula area . 3%

Bathurst/Campbelton area . 3%

Prince Edward Island
Total (n=99)

Nova Scotia
Total (n=206)

Halifax waterfront area - 12%
Lunenburg - 6% ¢

Yarmouth . 4%

Southwestern Nova Scotia I 3%

Peggys Cove I 2%

Newfoundland and Labrador

Total (n=203)

Western region _ 15%
Central region - 12% ¢
St. Johns/ Northeast
0
Avalon Peninsula region - 12%
Eastern region . 4%
Labrador . 3%

L'Anse aux Meadows . 3%

East coast of I 0
Newfoundland 2%

B1_IP. If you are planning to take a vacation trip of 1 or more nights within [PROVINCE] in the next year, which destinations are you seriously considering?

Total In-Province

Among Atlantic provinces
and Québec, the Moncton
area, followed by Québec
city are the top destinations
being seriously considered
on an unaided basis by In
province travellers.

. CanadaGTRP i
__December 2025




AIDED CONSIDERATION (NEXT YEAR) - CITIES/REGIONS

% 4 or 5 (out of 57 | am seriously considering)

British Columbia Alberta Saskatchewan
Total (n=766) Total (n=754) Total (n=258)

Vancouver Island _ 0 _ 0
(excl. Victoria) 35% ESSES‘ Lake 47% Saskatoon 47%
viors I 33% woose o I 37%

vero vancouver [N 329 45% regna. [ 32%0 Saskatoon, and Banff &
Vancouv?;gggggﬁ _ 32% 42% Prince Albert National Perk - 20% Lake LOUise, followed by
Mountains _ 28% ypress Hills - 19% W|nnipeg are the top

Jasper

Kootenay Rockies - 18% Calgary - 35% Watrous-Manitou - 19% p . : .
Nornernec [l 15% o Nipawin-Tobin Lake [l 15% destinations belng
Cariboo Chilcotin < Edmonton - 33% Meadow Lake Provincial 0 C
B 13%0 B 2% seriously considered on an

alded basis among in -
province travellers.

Manitoba Ontario
Total (n=254) Total (n=1090)

s | = s sor | 3%

rooro [N 30%
Whiteshell Provincial Park - 29%
o [ 25%

Riding Mountain National
g | EZ ovaa [ 19%
Northern Ontario - 18%

South Eastern Ontario - 17%

Churchill - 22% South Western Ontario - 15%

Base: Canadian residents evaluating in-province destinations ) o ) S
19  c2_IP. You may have already mentioned this before, but would you consider visiting each of the following destinations in the next ) ) 2 o
year? Pleaseusea5poi nt scale where 1 means 61 am definitely not consideringdé and 5 :

. CanadaGTRPi
December 2025




AIDED CONSIDERATION (NEXT YEAR) -
CITIES/REGIONS (CONT'D) v orsoors: 1am sty consdeng

Québec New Brunswick
Total (n=778) Total (n=208)

Québec City _ 39% Bay of Fundy area _ 40% Halifax waterfront area _ 42%
caspesie [N 30% moncton area [ I 3790 cape sreon [N 41% In the East, the Greater

Charlevoix _ 26% Saint John area _ 32% Annapolis Valley _ 34% Charlottetown area’

Montreal - 24% Acadian Peninsula area _ 30% Bay of Fundy _ 27% .
Cantans-de-I'Est / Eastern - 22% Fredericton area _ 30% Lunenburg _ 26% f0|lowed by the Hallfax

Laurentides - 21% Bathurst/Campbelton area - 24% Peggy's Cove - 23% Waterfront area’ are the top
Outaoualis - 14% Miramichi area - 23% Pictou - 17% destinations belng
Monteregie - 11% Edmundston area - 21% Yarmouth - 17% . .

seriously considered on an

aided basis by in -province
Total (n=99)

St. John's/ Northeast
0,
Greater Charlottetown area _ 49% Avalon Peninsula region
Green Gables Shore region _ 38% Central region

Nova Scotia
Total (n=206)

TN
LWL = Lv ’\\ % -

Points East Coastal Drive _ ) -

. Eastern region
region
Greater Summerside area - 32% Western region - 33%
North Cape Coastal Drive 0 Other Avalon Peninsula - 0
region - 32% region 30%
Red Sands Shore region - 32% Labrador - 17% ; S - o 3

. 3z . CanadaGTRP i

- December 2025

Base: Canadian residents evaluating in-province destinations ) . ) o
20  C2_IP. You may have already mentioned this before, but would you consider visiting each of the followlng_destlnlatlons in the next 2 o

year? Pleaseusea5poi nt scale where 1 means 61 am definitely not consideringdé and 5




BEEEEE | LIKELIHOOD TO TAKE A DOMESTIC IN-PROVINCE L CANAGA
... ... TRIP (NEXT YEAR)

it S TR el

R e o

1-3 Night Short Trip 4+ Nights Long Trip

% Top 2 box % Top 2 box
. 26% %
Three in ten il
travellers are
) . | 8% | s
Interested In m Definitely

taking an in -
province trip in

NET: Definitely/

Very Likely for

any number of
nights

Very likely

the next year.

= Somewhat likely Total In -Province:

31%
® Not interested
Total In-Province Total In-Province
Note: fANot interestedo is compromised of those sayin@anaat very | ikely, not —at all likel*lor
Base: Canadian residents evaluating in-ﬁrovince destinations (n=4616
E1. Realistically, how likely are you to tal

e a vacation within your province in the next year? (Select one) 'r / C = significantly higher/lower result (2025 vs. 2024)



TIME OF YEAR INTERESTED IN TAKING A
DOMESTIC TRIP (NEXT 2 YEARS)

Province/Territor Winter Spring Summer
(Dec, Jan, Feb) (Mar, Apr, May) (Jun, Jul, Aug)

British Columbia

Metro Vancouver (n=166) 32% 44% 50% 41%
Vancouver Coast & Mountains (n=114) 29% 33% D 56% 31% D
Victoria (n=136) 22% 47% 62% 48% 3 & :
Vancouver Island (excl. Victoria) (n=164) 21% 39% 66% 45% M (|t e & e = /ﬁﬂ
Thompson Okanagan (n=145) 14% 42% 67% 43% In -prOVin peakS in the
Cariboo Chilcotin Coast (n=47%) 17% 36% 67% 42% summer in BC and Alberta, with
Northern BC (n=57) 16% 27% O 67% 42% growing fall interest in Banff &
Kootenay Rockies (n=67) 11% 43% 60% 48% Lake Louise and Jasper year over
Alberta year.
Alberta Rockies (n=226) 28% 40% 71% 48% L
Calgary (n=162) 26% 41% 57% 33%
Edmonton (n=150) 33% 329 D 56% 34%
Banff & Lake Louise (n=221) 30% 39% 64% 47% ¢
Jasper (n=196) 30% 38% 65% 44% ¢

N/ C = significantly higher/lower result (2025 vs. 2024) |

Note: all respondents evaluated 2 destinations they are considering (rated 4 or 5 out of 5) from the competitive set. _ : - SR

e e e e O st e (st ht ) yi e, el Do L] TN YR

*Small base size, interpret with caution (n<50)




TIME OF YEAR INTERESTED IN TAKING A
DOMESTIC TRIP (NEXT 2 YEARS) (CONTINUED)

Province/Territor Winter Spring Summer Fall
(Dec, Jan, Feb) (Mar, Apr, May) (Jun, Jul, Aug) (Sept, Oct, Nov)

’
i
. ~ ’ ,
SRS O
Y R .
»
]
. TR
¥

Saskatchewan

Regina (h=60) 18% 37% 56% 37%

Saskatoon (n=95) 29% 38% 65% 41% o R 1

Moose Jaw (n=59) 26% 40% 64% 52% In provmce Saskatchewan and

Prince Albert National Park (n=25*) 7% 19% 72% 39% Manitoba travellers are most likely

Watrous-Manitou (n=32*) 17% 20% 80% 58% ¢ tO go on a trlp during the summer

— months, with interest in visiting
Watrous -Manitou, and Whiteshell

Winnipeg (n=91) 21% 31% °5% 36% Provincial Park in the fall

Churchill (n=37) 23% 35% 54% 33% mcreasmg compared to last year

Riding Mountain National Park (n=50) 13% 27% 63% 53% ‘ ’ i

Whiteshell Provincial Park (n=48%) 16% 29% 75% 51% ¢

Brandon (n=41%) 36% 48% 56% 46%

N/ C = significantly higher/lower result (2025 vs. 2024)

Note: all respondents evaluated 2 destinations they are considering (rated 4 or 5 out of 5) from the competitive set.
Base: Canadian residents evaluating in-province destinations, Considering [DESTINATON] 3 \ \ W
E2_IP. What time of year would you consider taking a vacation trip to these destinations in the next year? (Select all that apply) Falcon Trails Resort . > ; AT e Rt S WU

23 Cities with base sizes too small to report: (Saskatchewan: Cypress Hills, Meadow Lake Provincial Park, Nipawin-Tobin Lake ( ‘ W .
*Small base size, interpret with caution (n<50) Manitoba Canada GTRP/i “December 2




TIME OF YEAR INTERESTED IN TAKING A
DOMESTIC TRIP (NEXT 2 YEARS) (CONTINUED)

Province/Territor Winter Spring Summer Fall
(Dec, Jan, Feb) (Mar, Apr, May) (Jun, Jul, Aug) (Sept, Oct, Nov)

Ontario

Ottawa (n=141) 22% 37% 47% 35%

Niagara region (n=259) 19% 37% 58% 43%

Toronto (n=223) 28% 42% 54% 44%

Muskoka (n=172) 11% 33% 79% 52%

Northern Ontario (n=125) 17% 30% 68% 40% 5 -

South Western Ontario (n=97) 17% 37% 68% 43% . By . - . i

South Eastern Ontario (n=117) 14% 40% 70% 41% T “'_ —

Ouébec Travellers within O | _

Monitéall(ne132) 04% 2506 530 30% Québec are also most interested in

Québec City (n=209) 24% 20% ¢ 63% 34% taking a domestic trip in the

Laurentides (n=101) 129 © 21% 54% 34% summer months, and interest has

Charlevoix (n=124) 10% 19% 62% 35% Increased compared to 2024 for

Gaspésie (n=151) 4% 14% 72% 27% visiting Québec City in the spring.

Cantons-de-I'Est / Eastern Townships (n=88) 14% 17% 62% 32% AN WA S R B N e T VR

Outaouais (n=50) 14% 28% 54% 32% __ \ s ; X

Montérégie (n=36)* 8% 22% 61% 33% o) 1\ RE - V’f ':1’,,, ,~\, \\ £
e S e T D ) e (fated o1 5 ot of 5 rom the competive set. it R e A Gl G

: .

Falcon Trails Resort : , \
i

Manitoba Canada GTRP!i ‘December

1\
X\

Base: Canadian residents evaluating in-province destinations, Considering [DESTINATON]
24 E2_IP. What time of year would you consider taking a vacation trip to these destinations in the next year? (Select all that apply)
*Small base size, interpret with caution (n<50)

WY AN ‘
20\25 ‘~ j




TIME OF YEAR INTERESTED IN TAKING A

f : Winter Spring Summer Fall

New Brunswick

Moncton area (n=41%) 24% 47% 66% 43%

Fredericton area (n=38%) 26% 35% 69% 46%

Saint John area (n=39%) 21% 48% 61% 48%

Acadian Peninsula area (n=30%) 3% 20% 68% 41% Y e b @ A ] i .

Bay of Fundy area (n=49*) 12% 42% 84% 49% RS e SR RS ] | s —

Bathurst/Campbelton area (n=27* 15% 34% 72% 59% i I i

ol (n=27) g ¢ g ‘ Among Atlantic provinces, in -

Halifax waterfront area (n=52) 33% 50% 75% 59% prOVInce trave”ers are most

Cape Breton (n=52) 14% 28% 83% 61% Interested in taking a domestic trip

Annapolis Valley (n=39* 21% 47% 83% ¢ 61% i i i I

P Y (n=39%) § g ° ‘ during the summer, with interest in

Bay of Fundy (n=26%) 8% 30% 76% 39% . ey . c

Peggyds Cove (n=27 _ 2% 24% 48% visiting Annapolis Valley during the

Prince Edward Island summer, and visiting the Central

Greater Charlottetown area (n=32* 28% 35% 54% 40% i

(n=327) ; ; ° ‘ region of Newfoundland &

Newfoundland & Labrador . . . .

St. Johnés/ Northe . i ) ) Labrador in the winter increasing

region (n=57) o o o = compared to last year

Other Avalon Peninsula region (n=39%) 14% 29% 69% 29% p y )

Eastern region (n=32%) 17% 26% 89% 43% e WA S e

Central region (n=41%) 21%¢ 21% 84% 38% i & ig

Western region (n=37%) 2% 15% 80% 37% AR Ve oo R e \ RS
AN I ¢ = significantly higher/lower result (2025 vs. 2024) 7 | i A \ A \\
Note: all respondents evaluated 2 destinations they are considering (rated 4 or 5 out of 5) from the competitive set. by = : A I THAR 4 : L / \
Base: Canadian residents evaluating in-province destinations, Considering [DESTINATON] : - N \ W
E2_IP. What time of year would you consider taking a vacation trip to these destinations in the next year? (Select all that apply) Falcon Trails Resort - A R T A RN R

25 Cities with base sizes too small to report: (New Brunswick: Edmundston area, Miramichi area. Nova Scotia: Lunenburg, Yarmouth, Pictou. PEI: { | [ XG \ |

Greater Summerside area, North Cape Coastal Drive region, Green Gables Shore region, Red Sands Shore region, Points East Coastal Drive Manitoba Canada GTRP/i ‘Décember 20 *

region. Newfoundland & Labrador: Labrador)
*Small base size, interpret with caution (n<50)




-~ NET ACTIVE PLANNING - BY CITY/REGION C2EANABA

” LS ‘ -
13% Montréal Newfoundland & Labrador Prince Edward Island

11%  Québec City 18096 St. Johnés/ N:/19%  Greater Charlottetown area

‘WBritish Columbia 8% Gaspésie Avalon Peninsula region 149,  North Cape Coastal Drive

wwnano (L B I

15% Metro Vancouver 5% Charlevoix 10% Other Avalon Peninsula region
12%  Thompson Okanagan 50,  Cantons-de-lEst/ . region _ 12%  Green Gables Shore region
12% Vancouver Island (excl. Victoria) . Easte’rn, T_ownsh|ps 9 0/0 Western reglon 11% Points East Coastal Drive
11%  Victoria 5% Monteregie 8% Eastern region 00, region
f - 0, H 0, . .
9% Vancouver Coast & Mountains 4 0/o Laurent@es 8 0A> Central region o 0/0 Greater Summerside grea
I n- p r0V| nce 8% Northern BC 3% Outaouais % Labrador ) 0 Red Sands Shore region
7% Kootenay Rockies N AN :
.
trave”ers are 5% Cariboo Chilcotin Coast SN AN 0
. | | . \ . N 13%  Moncton area
active y p anni ng “ S AN 12%  Bay of Fundy area

11% Fredericton area
11% Edmundston

their trips to Y 8 N

’
U4
R L T e

. . 19% Calgary \ S \
Winnipeg, and 19%  Edmonton . 9%  Miramichi area
\ o
I 14%  Banff & Lake Louise N ~ 7%  Saint John area
12%  Alberta Rockies N N 69  bathurst
12%  Jasper See——e_ » Campbelton area
ab L o .50, Acadian Peninsula
e / b area
Saskatchewan e T /! ' * o
21% Regina POl /" Sso Ssq
- ~
18%  Saskatoon / -
8%  Moose Jaw | . SET R 50, ot
8% Prince Albert National Park Maltoba — 16;% Toronto 12%  Annapolis Valley
5% Meadow Lake Provincial Park ~ 30%  Winnipeg 9% Niagara region 12%  Cape Breton
4% Cypress Hills 10%  Brandon 8% South Western Ontario 10% Peggyds Cov
4% Nipawin-Tobin Lake 8% Whiteshell Provincial Park 8% Ottawa 10%¢  Pictoy
2% D  Watrous-Manitou 6% Riding Mountain National Park 8% Muskoka 9% Bay of Fundy
5% Churchill 32;0 Northern Ontario 7%  Yarmouth
0 South Eastern Ontario 50 Lunenburg
Note: NET Active Planning = respondents who are gathering information, planning a visit, making arrangements, or already booked. I *I
Base: Canadian residents evaluating in-province destinations (n=varies)

C1_CA. Which of the following best describes your current situation when thinking about each of the following destinations for a . o .
vacation trip? (Select one for each) A | C = significantly higher/lower result (2025 vs. 2024)
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UNAIDED INDIGENOUS TOURISIV DESTINATIONS

canada (NET) | 42% ¢

British Columbia 13%¢
Quebec 9%
Ontario  8%¢ recognize Canada as an
Alberta 7% ¢ Indigenous tourism destination,
Nunavut 7% showing a significant increase
Yukon 5% compared to 2024, driven by
Manitoba 4% Increases in mentions for BC,
Northwest Territories 4% ¢ Ontario, Alberta, and Northwest

Saskatchewan 3% Terrltorles
Newfoundland and Labrador 1% K ; A5 8 l

Nova Scotia 1%
United States . 6%
Mexico I 3%
Australia I 3%¢
New Zealand || 2% ¢

28 N/ C = significantly higher/lower result (2025 vs. 2024)

Base: Canadian residents 18+ (n=9191) ) o ) ) ) o
B4. [DESCRIPTION] What destinations come to mind when thinking about Indigenous tourism ? (Please list up to 3 destinations.)




* DESTINATION

CANADA

INTEREST IN GANADA AS AN
~ INDIGENOUS DESTINATION

= 5 - Very interested

interested in participating in

Indigenous experiences in Canada, "3
consistent with scores seen last

year.

A\ < Y : x ’
- '. %k x4 1 - Not at all interested

4 or 5 (out of 5)
55%

N

@

Note: respondents were asked either about interest in Indigenous destinations (C10) or factors to

drive interest in Indigenous cultural experiences (C11)

Base: Canadian residents 18+ (n=4548)

C10. As you may or may not know, Indigenous peoples are descendants of the original inhabitants of

a country or region before people of different cultures or origins arrived. They have unique traditions

and ways of life that are often distinct from the larger societies where they live. Indigenous tourism

businesses are owned or operated by Indigenous people. How interested are you in participating in I *I

Indigenous cultural experiences and tourism activities in the following destinations? o )
| C = significantly higher/lower result (2025 vs. 2024)



Accessibility, authenticity, and

safety and comfort are the primary
drivers of interest in Indigenous
cultural experiences, though
mentions across many factors
have declined year over year.

* DESTINATION

CANADA

FACTORS TO DRIVE INTEREST IN
INDIGENOUS CULTURAL EXPERIENIGES

Accessibility and ease of travel 30% D

Authenticity of the experiences 29% D

Safety and comfort of the

e % D
destination 29%
Experience set in natural - 0
environment** 25%
Inclusion of traditional or local food - 0
; K% 24%
experiences
Cu_IturaI significance and - 23% 5
unigueness
Personal interest in Indigenous - 20%D
cultures

Recommendations and reviews - 18%D
Availability of short experiences (1-3 - 16%05
hours)

Smaller group size or intimate .
ergroup . 12%0
experiences

Availability of full-day experiences . 9%
(6+ hours)
Avallaplllty of information and . 9%
marketing

**New statement added in 2025

Note: respondents were asked either about interest in Indigenous destinations

(C10) or factors to drive interest in Indigenous cultural experiences (C11)

Base: Canadian residents 18+ (n=4643) I *I
C11. What factors would increase your interest in participating in Indigenous

cultural experiences and tourism activities in a destination? (Select up to 3) ¢ / C = significantly higher/lower result (2025 vs. 2024)



* DESTINATION

CANADA

TRAVEL
BEHAVIOURS
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TOP 10 TRIP ANCHORS ACTIVITIES
21% 11%

Oceanside beaches Trying Local Food and Drink

23% 16%

Natural Attractions Nature Parks

g = S
E". L

21% 15% Canadians are most likely to  base
Nature Walks Northern Lights an entlr_e vacation around
oceanside beaches and natural
o attractions.
17% 14% .

Historical, Archaeological, or World
Heritage Sites

17% 14%

Lakeside Beaches Viewing Wildlife or Marine Life

Camping

32 Base: Canadian residents 18+, Selected an activity (n=8971) o B
D5. Among these activities are there any that are important enough that you would base an entire trip around that activity?
(Select all that apply)




.Q"' CANADIAN TOURISM DATA

GENERAL ACTIVITIES INTERESTED INl (FULL LIST)

Nature walks [ INNNEEEEEEEE 56%
Natural attractions (e.g. scenic viewpoints, mountains, waterfalls) [INNINININGE 50%
Oceanside beaches [IINININININININININGEGEEENENENGNGGNGE 413%
(e.g. public NS4 79% mar ket ,
Trying local food and drink [ INNNEGEGEGEEEEEEEEEEEEEEE 47%

* DESTINATION

CANADA

Spring blossoms [ 20%

Exploring places most tourists w o ngd to |G 19%
Kayaking, canoeing or paddle boarding [ N 19%
ni ¢Shaor wellness centres [ 19%
Guided boat tours [IIINEGE 17%

—_—
-~
-

- Local mar ket s

- e
e vl

Top activities
when on a
vacation include
nature walks, and
natural
attractions.

.

Avald}(;\i_
XY .
Newfotindland & Labrador %

Lakeside beaches

Nature parks

Viewing wildlife or marine life

Historical, archaeological or world heritage sites
Fall colours

Hiking

Northern lights

Shopping for items that help me remember my trip
Art galleries or museums

Food and drink festivals or events

City green spaces like parks or gardens

Camping

Cultural or traditional festivals

Guided city tours

Live shows (e.g. concerts, theatre, opera, symphony, etc.)
Amusement or theme parks

Breweries or wineries

Cruises

Fine dining

Self-guided driving tours or road trips

Learning about Indigenous culture, traditions or history
Music festivals

Shopping for clothes and shoes

Guided nature tours

Base: Canadian residents 18+ (n=9191)

N 41%
N 39%
N 36%
N 35%
I 349%
N 33%
N 33%
I 31%
I 30%
I 30%
I 28%
I 27%
I 26%
N 25%
N 25%
I 24%
I 24%
I 23%
I 23%
I 23%
I 2%
I 22%
I 22%
I 21%

D4. In general, what activities or places are you interested in while on vacation? (Select all that apply)

Guided train tours | INENEGGE 17%
Wilderness lodges [ 17%
Travelling to remote destinations [N 16%
Fishing or angling | 16%
Nightlife [N 16%
Comedy festivals [ I 15%
Culinary tours or cooking classes |IIIIEIBG 14%
Sporting events (to attend or participate) | NIIIEEE 14%
Casual biking I 13%
Winter festivals [ 13%
Agricultural or country farm tours [ 11%
Golfing I 11%
Movie festivals [ 10%
Road cycling I 10%
Downhill skiing or snowboarding [l 9%
Guided airplane or helicopter tours [l 9%
Mountain biking [l 9%
Renting a recreational vehicle (RV) M 9%
Shopping for luxury items [ 9%
Snowshoeing or cross country skiing [l 8%
Rodeos M 7%
Hunting Il 6%
Heli-sking Il 3%

| L d K&

N/ C = significantly higher/lower result (2025 vs. 2024)



Cost remains the
primary barrier to
domestic travel
among Canadians,
though it has
decreased
compared to 2024.

|
(
!

BARRIERS FOR VISITING CANADA

* DESTINATION

CANADA

Cost [N 48%D

I 25%D
I 23% D
N 23% ¢
I 21%
Too cold* INEENEGEGE 19%
Unfavourable conditions for driving during winter | 19%
Drive is too long [N 18%
There are other places | would rather visit [ 14% D
Not enough time to take a vacation [ 13% p
Safety concerns I 13%
Health risks [ 12%
There is no reason to visit anytime soon [ 11%p
Destinations and attractions too far apart [l 10%
Too many crowds at the places | want to visit in Canada [l 10%p
Lack of direct flights** |l 9%
Unable to take vacation during months when | want to travel [l 9%
Flights are too long* Il 7%D
Has no iconic attractions | want to see [l 7%
Language barrier / don't speak my language [l 6%
Don't feel welcomed by locals** [l 5%
Geopolitical instability** [l 5%
Nothing would prevent me from travelling to within Canada [ 14% ¢

Poor value for money

High gas prices

Poor weather

Extreme weather conditions

*Statement wording changed in 2025; **New statement added in 2025
Base: Canadian residents 18+ (n=9191) ) o
E5. Which of the following factors might prevent you from travelling within Canada? (Select all that apply)

i+l

N/ C = significantly higher/lower result (2025 vs. 2024)



IMPACT OF EXTREMIE WEATHER EVENTS
ON TRAVEL PLANS

= VVery concerned

Somewhat concerned Very concerned /

Somewhat
Concerned

70%

= Not very concerned

Not concerned at all

N/ C = significantly higher/lower result (2025 vs. 2024)

Note: respondents were asked either about priority of sustainable travel (D7) or impact of extreme weather events on travel (D10)
Base: Canadian residents 18+ (n=4536) ) N
35  D10. As you may or may not be aware, extreme weather events are occurrences of unusually severe weather or climate conditions.

They are often short-lived and include blizzards, heat waves, wildfires, tornadoes, hurricanes or tropical cyclones. How concerned are
you about extreme weather events affecting your travel plans?

Total Canada

B e ek l A
Seven in ten Canadians are
concerned about the impact of

extreme weather on their travel
plans, with nearly one quarter

vy

being very concerned.

<« N e

Rocky Mountains
Alberta




STATED IMPACT OF GEOPOLITICAL CLIMATE ON
VISITING CANADA

36

= Much more likely to
travel within Canada

= Somewhat more likely
to travel within
Canada

= No change

Top 2 box
46%

= Somewhat less likely
to travel within
Canada

Much less likely to
travel within Canada

Note:dres(pondents were asked either about decision for which airline to fly with (D18) or stated impact of geopolitical climate on visiting
Canada (E16

Base: Canadl)an residents 18+ (n=4571)

E16. How does the current geopolitical climate affect your likelihood of travelling within Canada? Geopolitical climate can include factors
such as politics, international relations, trade disputes, or global conflicts.

Total Canada

——— T Y

Over four in ten Canadians feel that
the geopolitical climate would
make them more likely to travel
within Canada, with nearly three in
ten stating it would make them
much more likely to visit.

P oY)
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* DESTINATION

A i d CANADA
USAGE OF Al TOOLS TO PLAN TRIPS: BY AGE Dy | @ O\ Y

Al use is growing among Canadians,
with over two in ten using It,

25068 Increasing to nearly four in ten among
181 34 year olds.

37%°C

2294 C

9% ¢

Total 18-34 35-54 55+

N C = significantly higher/lower result (2025 vs. 2024) Canada GTRP 1

= . December 2025
SZ Montmorency Falls Park, Québec City
Not.e: Question Wor_dir}g was u.pdat_ed.in 202_5 to inclu_de ibooking N Québec u
Base: Canadian residents 18+ 2023 (n=9250); 2024 (n=9204); 2025 (n=9191); 2024 HEG (n=5007); 2025 HEG (n=5093)
D14. Have you ever used an Al tool (e.g. ChatGPT or Bard) to research, plan, or book a trip?

37
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MRIN PURPOSE OF RECENT TRIP

Total In -Province Travellers to Any
Destination

Out-of-Province Travellers (n=4261) m In-Province Travellers (n=4616)

Vacation 50% Vacation 36% 27
Vacation , followed
by visiting family

Visit family and friends 20% Visit family and friends 32% and friends were the
top reasons for out -
Personal event (€9, | gy, Personal event (e.g. I of-province and in -
wedding, funeral) ¥ province travellers
| | to take their most
omonal e [ 7 " personl reasons. | % recent trip.
Education @ 2% Education | 2% “
Other = 4% Other I 16%

39 Base: Canadian residents 18+, Travelled to any destination
F2. For the next series of questions, please think of Y]our most recent vacation trip [outside of your own , o .
province, but within Canada/within [PROVINCE]]. What was the main purpose of this trip? (Select one) AN\ | C = significantly higher/lower result (2025 vs. 2024)




The top reasons
for choosing a
destination are

relaxation and

affordability,
consistent across
both out -of-
province and in -
province
travellers .

P——

FACTORS IN CHOOSING DESTINATION

Out-of-Province Travellers (n=1976)

Opportunity to relax, unwind, and decompress 31%
It fit my travel budget 29% D
| wanted to explore my own country 27%
It was a safe place to visit 27%
It was somewhere | always wanted to visit 23%
Had visited before and wanted to return 22%
Offered outdoor experiences | am interested in 20%
| wanted to visit with my friends or family 19%
Was a great family destination 17%
My friends or family recommended it 16%
Offered city experiences | am interested in 16%
Offered cultural experiences | am interested in 15%
Saw a great deal 12%
Of fered travel activitiesl0% am interested in (¢
Saw a great trip itinerary 10%
Of fered culinary activiti &% | am interested in |

Of fered sports or outdoor gﬁ/géivities |
Was a place where |
Was a place where |

Was a destination that

Il's a destination that of7%rs socially
Saw it on a television program or movie 50
Was recommended by a travel agent or tour operator 5%

Base: Canadian residents 18+, Travelled to any destination, Took a vacation

wanted to

could % i n a new perspective
coul d% ur sue my personal é

of 84red eco-friendly tra\

responsi |

F3. Which of the following factored into your choice of destination for this trip? (Select all that apply)

* DESTINATION

CANADA

FOR RECENT TRIP

Total In -Province Travellers to Any Destination

m [n-Province Travellers (n=1577)

it fit my travel budget || | I 36%
Opportunity to relax, unwind, and decompress _ 35%
Had visited before and wanted to return _ 30%

It was a safe place to visit - 25%

Offered outdoor experiences | am interested in - 17%
I wanted to explore my own country - 15%
| wanted to visit with my friends or family - 15%
Was a great family destination - 15%
It was somewhere | always wanted to visit - 14%
My friends or family recommended it - 13%
Saw a great deal - 12%
Offered city experiences | am interested in - 10%
Offered cultural experiences | am interested in . 8%
Of fered culinary act .i?%’ es | am interested
Was a place where . ¢%ul d pursue myé
outc'(ﬁ% activities |

activitl@%l am interested in

Of fered sports or want ed
Of fered travel
Saw a great trip itinerary l 5%
Was a destination thlt50/@ffered eco-friendly:
Was a place where I4§/@uld gain a newé
Is a destination that Io3%ers socially respons

Saw it on a television program or movie I 2%

tour é

i+l

N/ C = significantly higher/lower result (2025 vs. 2024)

Was recommended by altz%vel agent or



* DESTINATION

CANADA

NIGHTS SPENT

\1/
.‘ 0‘ CANADIAN TOURISM DATA

% Collective

Total In -Province Travellers to Any
Destination

m In-Province Travellers (n=4616)

1 night = 3% 1 night . 29%
2-3 nights 37% 2-3 nights - 45% TripS of 2 -3 nlghtS

were the most likely
I duration of stay
17%

Out-of-Province Travellers (n=4261)

4-6 nights 35% 4-6 nights among both out -of-
province and in -
province travellers.

7-13 nights 18% 7-13 nights 7% =
14+ nights 7% 14+ nights ‘ 3%
Carlada GTRP ‘i =
_ANE ‘ 4ok December 2025
Ho)sHadaGwaiikd 0L g
41 _ o o W P iR Colmtias et . b
N A R et A\ 1 C = significantly higherflower result (2025 vs. 2024) 2 TR AR >




TS

TRAVEL AGENTS/TOUR OPERATOR USAGE FOR RECENIT TRIP
(AMONG THOSE UVHO USED R TRAVEL AGENT/TOUR OPERATOR)

% Used a travel agent

0

Out-of-Province Travellers (n=763)

Usage of travel agents among out
48% 48% of-province travellers went up
compared to last year, and were

34%
32% o .
29% 27% 27% o504 most likely used for booking
22% P -
° accommodations and flights.
Booking Booking flights ~ Researching Researching Booking activities Researching Researching  Booking ground  Researching
accommodations accommodations flights to see and do activities to see potential travel transportation ground

and do destinations transportation

N/ C = significantly higher/lower result (2025 vs. 2024)

Base: Domestic out-of-province travellers, Travelled to any destination

F9. Travel agents offer personalized service to help individuals, groups, and business travellers plan and organize their travel schedules, from

purchasing tour packages to booking flights and hotels. Examples of travel agents include Flight Centre or Transat Travel, they do not include Al

Travel Assistants or online booking engines like Expedia or Travelocity. Did you use a travel agent or tour operator to help you research or book
42 your trip? (Select one)

Base: Domestic out-of-province travellers, Travelled to any destination, Used a Travel Agent/Tour Operator

F10. Which of the following did a travel agent or tour operator help you with?

December 2025

& Grand Manan Island Canada GTRP i

New Brunswick




BOOKING FLIGHTS FOR RECENT TRIP

Out-of-Province Travellers (n=4261)

Booked directly with the airline(s) 29%
travellers most
Booked online through an online booking 290 & Commonly booked
engine (e.g. Expedia or Travelocity) . . .
flights directly with
Travel agent/tour operator (NET) 25%¢ airlineS, while use
Booked online with a travel agent/tour | Of Onllne bOOklng
operator (e.g. Flight Centre or Transat 14% ¢ I
Ll engines and travel
Booked in-person with a travel agent/tour agents has
operator (e.g. Flight Centre or Transat 9% .
Travel) Increased compared
Booked on the phone with a travel
agent/tour operator (e.g. Flight Centre or 9% tO 2024
Transat Travel) _ ,
Booked by someone else in the travel 50¢ ;"??
party ° e
Other = 2%
Did not need to book any flights 26%0D Carada GTRP ;‘

DESTINATION
d CANADA

\1/
.‘ O‘ CANADIAN TOURISM DATA

% Collective

Out-of-province

December 2025
<

Base: Domestic out-of-province travellers, Travelled to any destination A cinnifi ;
F12. How did you book your flight for this trip? (Select all that apply) AN 1 C = significantly higher/lower result (2025 vs. 2024) - 2

B Vdfa‘Gwaii};f.." _
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Out-of-Province Travellers (n=4261)

Booked online through an online
booking engine (e.g. Expedia or
Travelocity)

Booked directly with the
lodging/accommaodation establishment

Travel agent/tour operator (NET)

31%

26%

22% ¢

Booked online with a travel agent/tour
operator (e.g. Flight Centre or Transat
Travel)

Booked in-person with a travel
agent/tour operator (e.g. Flight Centre
or Transat Travel)

Booked on the phone with a travel
agent/tour operator (e.g. Flight Centre
or Transat Travel)

11%¢

8%

8%

Booked through accommodation
sharing services website (e.g. Airbnb)

Booked by someone else in the travel
party

Booked through a visitors information
centre at the destination

Other

Did not need to book any
accommodation

15%

7%

5%

3%

14%

Base: Canadian residents 18+, Travelled to any destination
F13. How did you book your accommodation for this trip? (Select all that apply)

BOOKING ACCONMIMODATIONS FOR REGENT TRIP

m In-Province Travellers (n=4616)

Booked directly with the
lodging/accommodation
establishment

Booked online through an online
booking engine (e.g. Expedia or
Travelocity)

Travel agent/tour operator (NET)

Booked online with a travel agent/tour
operator (e.g. Flight Centre or Transat
Travel)

Booked on the phone with a travel
agent/tour operator (e.g. Flight Centre
or Transat Travel)

Booked in-person with a travel
agent/tour operator (e.g. Flight Centre
or Transat Travel)

Booked by someone else in the travel
party

Booked through accommodation
sharing services website (e.g. Airbnb)

Booked through a visitors information
centre at the destination

Other

Did not need to book any
accommodation

N/ C = significantly higher/lower result (2025 vs. 2024)
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Out-of-province
travellers were most
likely to have
booked
accommodations
for their recent trip
using an online
booking engine,
while in -province
travellers were most
likely to book
directly with the
establishment.
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Out-of-province

and in -province
travellers were
most likely to
have stayed in a
mid -priced hotel
or motel on their
most recent trip.

Out-of-Province Travellers (n=3608)

Mid-priced hotel / motel 36%
Condominm (6.0, AVOND) 20%
Budget hotel / motel 18%
Luxury hotel 15%
Home of friends or relatives 13%
Bed & Breakfast (B&B) 9%
All-inclusive resort 8%
Camping or trailer park 7%
e e % ane, i
Hostel, university or school dormitory 500
:_Jnique accommodation (e.g. treehouse, 5%
iny homes, eco-domes, etc.)
Own cottage or second home 49
Guest ranch, farm, or lodge 3%
Other = 20p

Base: Canadian residents 18+, Travelled to any destination, Booked Accommodation
F14. Which type of accommodation did you stay in during this trip? (Select all that apply)

TYPE OF ACCONMIMODATIONS FOR RECENT TRIP

Total In -Province Travellers to Any

s omeé

* DESTINATION

CANADA

Destination

m In-Province Travellers (n=2908)

wid-pricedt hotel / mote! [ 33%
Budget hotel / motel - 19%
oo e Il 119
Home of friends or relatives . 10%
Luxury hotel . 8%
Bed & Breakfast (B&B) I 7%
Camping or trailer park I 7%

All-inclusive resort I 500

Glamping (e.g. camping with l 0
comfortabl e ameni 34’3 and, in someé

Hostel, university or school dormitory I 3%

Own cottage or second home I 3%

Unique accommodation (e.g. treehouse,
tiny homes, eco-domes, etc.)

| 3%
Guest ranch, farm, or lodge I 2%

Other I 500

i+l

N/ C = significantly higher/lower result (2025 vs. 2024)



THANK YOU

For any questions, please reach out to research@destinationcanada.com

* DESTINATION h“’" CANADIAN TOURISM DATA

CANADA % collective
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