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Stu dy Ove rVI eW: Target Population

The target population are residents who are aged 18 years or more, who

. have taken a vacation outside of their own state and stayed at least one
l | n Ite States night in a paid accommodation in the last three years or are thinking
about doing so in the next two years.

Timing of fieldwork

December 4th-15th 2023

To note:

In 2023, DC switched research providers to YouGov Canada, with the

research program evolving from the previous Global Travel Watch (GTW)

to the new Global Traveller Research Program (GTRP). The project has

al so been migrated over to YouGovds pr
trending is available for the US market.
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Key Insights

Canada continues to be a leading international destination among Americans, with next 2-year immediate
potential for Canada being 53.6M

Potential visitors to Canada are more likely to consider a visit during the Summer months

Travellers are interested in unique local experiences and natural attractions

Travellers to Canada in the past 3 years were mostly on vacation with a significant other, friends, or with
children

Thereis a high level of interest in Indigenous culture, with potential visitors to Canada showing interest
in Indigenous food and drink, cultural sites, and adventures
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OutOtState Pleasurelraveller Sizing

v Total population aged 18 years or more! 260,962,000
L}

X

® ' Incidence rate: Out-of-state pleasure travellers
who have taken a trip in the past 3 years or plan 56.69%
to in the next 2 years and current passport

This study was conducted among
out-of-state pleasure travellers, holders/intenders?

represented by 147.7M Americans
aged 18 years or more.
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Size of the Potential Market to Canada d CANADA
(Next 2 Years)

Total potential out-of-state pleasure travellers 147.704.500
aged 18 years or more ’ '

X
Target Market for Canada _ : :
Those in the dream to purchase stages of the 71.1% The ne_Xt 2-year Imme_dlate _
path to purchase for Canada potentlal for Canada is 53.6 million
= out-of-state pleasure travellers.
Size of the target market 105,018,000
X

Immediate Potential for Canada
Will definitely/very likely visit Canada in the 51.0%
next 2 years?!

Immediate potential 53,559,000

Base: Target market for Canada = out of state pleasure travellers (past 3 years or next 2 years) (n=4171); Immediate potential for Canada =

dream to purchase stages for P2P for Canada (n=2919)

Which of the following best describes your current situation when thinking about each of the following destinations for a vacation trip? (Select one
7 for each) Realistically, how likely are you to take a vacation trip to Canada in the next 2 years? (Select one)

lincludes respondents likely to visit Canada for a trip of 1 to 3 nights, or a trip of 4 nights or more
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